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Funding Partner

Did you know?

Itis not the strongest of the species that survives
nor the most intelligent
but the ones most responsive to change

-- Charles Darwin

Global Economic Growth

Growth is increasingly occurring
elsewhere.

US Share of world growth feli from 193
to 2% in the past decade. {Business
Week 2007)

A new approach to growth Is needed -
itiscalled the New Economy.

But, we cannot use Ofd Economy
strategies fo address New Economy
Challenges.

Rich in talent
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What Does our Next Generation Want?

[.large Citles - $mall Citles
Walkable Streets =~ - : 'S_ténil: Beauty.
Gathering Places : * ' Safe Streets
Many Jobs .- ) Affordable
Diversity - e Place for Family
Dilfferent i.ifestyies Good Schools
Shops/Businesses - E Sense of Community

Arts/Culture "Low Traffic

Creative industries for Communities of all Sizes

Performing Arts Museums and Gollections

Msic Museums

Theater 2008 and Betarical Gardens

Danca Jaistarical Stas

Opara Phanetzriums

Services and Fadiities

Perforreers Dexipn ar Pubfishing
Architecture

Fim, Radio and TV pesign

Meotion Pictwes

Telerision Publhing

Radio Advertising

Arts Sehacts and Seryices Visual Arts & Photograpiny

Arts Counsits Crafix

Schoo! and instruction Vil Arts

Agants . Photography
Supplies and Services

Pillars to Community Success

Piltars to Community Success

Environment That Supports Innovation
and Entrepreneurship

New Economy
communities recognize
that the path to
prosperity lies in
creating an
environment that
fosters innovation and
entrepreneurship,

What have we learned about innovative
practices in entrepreneurship development?

Intentionally focused on
identifying and supporting
entrepreneurs as they create
and grow their enterprises.

Intentionaily focused on
creating an environment tha
is supportive of
entrepreneurs and their
enterprises ~ entrepreneuria
culture.
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Key Success Characteristics

Local champlon;
Build on local talents;
Strong social networks;

Specific actions are taken
to support
entrepreneurs;

Community welcomes
diversity and is open to
experimentation and
innovation;
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Community Acts as Entrepreneur

Fairfield, IA

Recognizes & celebrates
entrepreneurs;

* Extensive mentoring
prograim;

Local AngelfVenture
Capital Funds;

Past 20 years: 3,000 jobs
created, personal income
tripled;

.

Communities Support
Entrepreneurial Development

TP \

Nacopdoches, Texas
Speclal financing for SFA biz
students
Close integration with
School of Business
Beloit, Wisconsin

Partnership with Beloit
College
+ Student business incubator

In downtown building.

-

Communities Support
Entrepreneurial Development

= Westphalia, Michigan
Faith community
engaged youth group
{o create student-run
business;

+ Filled empty
I storefront;

+ Gathering place for
yolith in community;

n

Communities Support
innovation Development

Peoria, llinois
Next innovation Center
+ 50,000 square feet
* Keypartners include CAT,
Bradiey University, Medical
Fadility, City of Pecria
Moline, iliinols
sintellectual Properties
Institute
Moscow, idaho
*Palouse Knowledge Corridor
*Joint WSU/UID student

innovation competition




Pillars to Community Success

Some Important New Economy Assets

Human Investments Drive
New Economy Growth

Fargo, North Dskota

* Among the lawest unemployment
rates in nation (4.1%);

s Strategically connecting NDSU &
MHN State & Moorhead to Hentify
areas of excelience;

+ Conducting cluster analysista
connect Industry with research;

Sparta, North Carolina
« Daveloped training certification
pregram for advenced materials
cluster with community coliege;
» Changing culture among residents
reia‘tive to education & training.

Capital investments
Drive
New Economy Growth

For a community to be competitive in the
New Economy it needs capital to support
innovators, investments in community
infrastructure, and support of educational
institutions to strengthen human capital.
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Targeting New Economy Assets

Enhance

— Conneclivity

— Educational systems
— Medical fadilitles,

- Downtowns

- Affordable Housing,

— Renewable energy

Human investments

Drive New Economy Growth

Zeeland, Michigan

* Recognize importance of
industrial design to future;

+ Recruited/hired top
tnternational designer.
from Califarnia;

* Expanding connections
with Saugatuck
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Human Investments Drive
New Economy Growth

Dubugue, lowa
* Engaging young university
tzlent;
* YP College Chapter to connect
with Chamber;
+ Internship academy
¢ Freshman: Shadow
* Sophomore: Meatoring
» Jrfsr: Full Internship
* Retention foan forgiveness
program;
+ Youtube video changing
perception;
+ “Next five years wili define the
next 50 years for Bubugue®

Why Dubuque?

Human investments drive

new economy growth
Pella, lowa
s+ “Positively Pella”
campaign

¥+ Strengthens social
ga bonds of new residents
g

Ratain talent within
community

Education Enhances

New Economy Competitiveness

Houston, Minnesota

*  Grant provided computers to
students district-wide;

* Utilizing onling [earning to
enhance cumiculum;

* Home to Minnescta Virtual
Acadamy;

*  Provides 70% of school revenus;

Rochester, indiana
* HewTech High changing

preparednass of HS students,

* Superintendant zttends econ dey
conferences to sxpand
boundaries, =

Strong Social Capital

* Networks that
strengthen
community bonds;

* Young professional
engagement;

« Authentic youth
voice
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Young Professional Engagement

Third Place Factor
YPO is crucial
Engagement extends

into community
decision-making

Young Professional Engagement

Columbus, Indiana
+ 2000 members In community of 40,000
+ {reating downtown gathering place with young
professional input;
+  http/fwww.eolumbustalent.com

Youth Engagement

= Connect youth
with arts & culture

+ Create positive
memories

* Provide authentic
opportunities for
youth voice

Youth Engagement

., Bothel, WA

Community bannars celebrate

2 “youth';

1 New York Mills, MN
Visiting artist program eonnects
with HS Fine Arts Program

i Dowagiac, M|

Dogwood Fine Arts Festival
Workirenowned ariists and

performers offer free efinfcs to
communiy youth;

Creating Authentic Youth Voices

Jonesville

*  Asked oider reskdents why they
stayed in Jonesville; top
response was childhiood
memories;

»  Surveyed 37 groders: What do
you wont in your commurity?

+  Topresponse: rock woll

Community built rock wall;

Re-surveyed students in 74

grode; community recefved

high matks{
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Deliberate Effort in Engaging Youth How do communities involve Youth now

Stmple Idea For Your Community

*  Provida disposable cameras to
school chifdren and osk to tnke
plctures of what they fike and dislike

In thelr community;
= Present pictures ot future city

commission meeting; Skateboard Zonlng Teen Center Youth Events
Trash Cleanup Collzge Scholarships Dedision Making
foaus on $t=rs and Ignore Tefl Youth the Right Way to ilsten and Support
Other Youth Bo Things Yauth Discovery

» =
Retaining Youth and Attracting Families Pillars to Community Success

Community Strategles

Create aconomic and carear
tholces that are appealing to

;

Fvolve community cultures that
are progressive 2nd embracing of
youth and younger generation;

Proactively Enk mmmunityg?ls
and strategies to the attraction of
young people;

Focus development efforts on
those who want 1¢ retum 1o their
hometawn;

Quality of Place:

It Is This... ..Not That

Quality of Place

Place matters as individuals chose their communities.
Successful communities recognize that creating
distinctive downtowns and attractive neighborhoods
are a prerequisite to attracting t@fent in the New
Economy.

41 . o
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It's About Place Making!

S

What Does This Mean?

.=+ Bufld ona
| unique history,
identity and
assets to foster
community
pride.
tncrease social
interaction.
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Vibrant Communities

High quality, high amenity living environments are key to attracting
knowledge workers.

Authentic Place Making

“Do what you can
with what you have,
where you are.”

Theodore Rooseveit

L]

Capital Investments Drive
New Economy Growth

Bothell, Washington

City acquired old school facility
{6 acres);

Mixed use developiment
incorporeting affordable
housing and sense of place;

Al new facilities EEED certified;
ordinance requires 1% of new
project budgets be devoted to
publicart;




Pillars to Community Success

Effective Strategies Require Regional Partnerships

* The New Economy Is regional.

* Population and job attraction requires pooling assets,

* Local governments, schools, and the private sector must ali
work cooperatively together to market the regton,

+ Zero sum growth {stealing growth from your neighbor)} does
not work in the New Ecanomy.

Leveraging Regional Assets

Columbus, Indiana

* Regionat initiative to advance
Individuals by at feast one Jevel in
their education, training, job _
placement, and income.

* Working with 34 Righ School
counselors on regional cluster
opportunities.

* Regional Advanced
Manufacturing Center for
Excellence to serve 10 county
network;
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Regional assets
are leveraged

in the New Economy regions serve as the economic
engines, leveraging community assets across a number
of munictpalities, Communities clinging to the old
economy mindset of “winner teke all* in economic
developmient wifl fall further behind in a guick
changing world.

Leveraging Regionai Assets

* Corvallis, Oregon “Prosperity
That Fits”

* North Carolina’s “Research
Triangle North”

Learning from other successful places

» Create quality places to live.

* Retain and attract people of talent.

* Welcome entrepreneurs,

* Welcome and celebrate diversity.

* Supporteducation,

* Promote community engagement and involve
youth.

* Promaote regional cooperation and planning ’
for effidency and success.




Contact Info

Dave lvan
Community & Economic Development Programs
Michigan State University Extensfon
Phone: 616-458-6805
Email: vand @msu.edu
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